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CanadaHelps.org

A\nnst-affacﬂvemmsdntslng funds online.

For Donors
A one-stop-shop for giving.

CanadaHelps is a charity helping charities.

the gift of
GIVING

$25

rity Gift Card

- GIVI
the gift of
GIVING

$10

Charity Gift Card
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B By
Philanthropy 2.0
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Giving made simple.

So-cial Me-d-ia [soh-shuhl mee-dee-uh]

Stolen from Wikipedia

Web 1.0 Fundamentals




Richer user experience

* interaction, engagement, j
conversation, collaboration,
connections

I
Encourages & allows for two-way l I
communication

* users now being talked WITH

instead of AT
User-generated content 4

Communicates in
multiple ways

More donors align to cause;

Initiates a campai
more funds raised e
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Web 1.0 was about publishing and transactions.
Web 2.0 is about petworks and community.

Some Web 2.0 Tools

Facebook

social networking

Video hosting website
Media channel

Social networking site




You don't have to be Martin Scorsese

* Check out www.animoto.com to create
compelling video quickly and easily!

Keep it short and sweet

Share your video: embed into your
website/blog, email the unique URL to
supporters and friends

Connect with your viewers. Ask for -
feedback!

Image hosting website
Photo-related tools

Online community
platform

Encourage people to take photos
Tag and title strategically
Interact with users

Make use of the tools on Flickr

Create a group for your specific event
ar contest

Online journals

An alternative

newsletter

Mini journals

No more than
140 characters

Status updates

The best blogs create a sense of
community and commitment to a cause

Use your blog to tell your charity's story
Make it persanal

Reply to comments you receive = listen
and learn!




Social Networking

Percentage of offline donors o
who would urge others to o
support the same cause:

Percentage of online donors
who would urge others to o
support the same cause: Q

Social Networking Tips

GivingPages ﬁ,.d.u.'m

i GivingPoges

e oy b SO0 b ! asica b Burd
1t Enrd e vy g Fue bty
TS0 Par 200 0 Saprs Tes BEY € G0rg A5
vt et S Caren s g

B §
Fusdruising Progress

. Rriwiog s § G600
e L T T

Sabaernd Chpma L s

Tha ot (bt e s bt By T
e 505 CHLORENT VILLAGES CANACAI 505 VLLAGES ===
ENIRNTS CARADA

= Anyone can create and manage

T page e 1 St s el My 324

e " e e e 1w




Give your donors specific ideas, i.e. ‘
wedding registry, birthdays, =
host/hostess gifts, in memoriam M

Highlight a specific project or campaign

1Y
your charity is running; and talk about = = Case Stud\f: ! ! i !? !
IMPACT L*] APATHYISBORING

Run a fundraising contest through
GivingPages

Share the unique URL with your m
network of supporters in all your

communications, e.g., email signature
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Leave room for personality

Most online communities expect a less formal tone

* Balance self-promotion with listening
* Social media is about personal connections

* Engage with your fans, followers and supporters

* Encourage your supporters to take action

* Provide opportunities to engage online and off

* Track the effectiveness of your social media presence
sFallowers

sComnversations

{volunt

s, donations, support)

* Remember it's not all about the numbers — focus on quality vs.
quantity




Tell Stories

* Thought-provoking content will get shared more often

Set Some Boundaries

. mlﬁ_d_u&lmﬂﬂnf&mcww
« Focus on effective use of the tools, not controlling online activities

* Set clear of and vol

* You can't control the message on social media tools.

* Provide good/clear messaging, interesting stories and engage
with supporters

* Join the conversation

Integrate

« Include social media inta your existing fundraising and marketing
plans

* Consider your online p (wet +social media) as a
communications channel

« Basic accounts are free and really all you need!
* Free blog tools:




Of all giving online:

1 5 From the ‘Greatest Generation’
Born 1901-1945

F Baby Boo
52% 82?1;;1962mers

30% From Generation X

Born 1962-1980

The most significant cha
associated with online giving
education.
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 Treatitas a staff leaming opportunity

Special Thanks to Canadahelps.org for allowing to use these slides from a previous presentation.



